
Unveiling the Stories Behind the Most Iconic
Advertisements: "The Story of the Ads That
Changed the World: Advertising History by
Bill Bernbach"
Advertising has the unique ability to shape our perceptions, influence our
decisions, and even change the course of history. From the earliest cave
paintings to the ubiquitous digital ads that bombard us daily, advertising
has played a pivotal role in human communication. Among the countless
advertisements that have been created over the centuries, there are a
select few that stand out as true game-changers, forever transforming the
advertising landscape.

In his groundbreaking book, "The Story of the Ads That Changed the
World," renowned advertising legend Bill Bernbach recounts the fascinating
tales of these iconic advertisements and the creative minds behind them.
With meticulous research and insightful analysis, Bernbach provides a
captivating journey through the history of advertising, revealing the
strategies, techniques, and cultural influences that have shaped its
evolution.
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Through the pages of this captivating book, readers will discover how a
simple slogan like "Think Small" became a cultural phenomenon, how a
dancing rabbit captured the hearts and minds of consumers, and how a
controversial ad campaign sparked a nationwide debate about race.
Bernbach masterfully weaves together the stories of these groundbreaking
advertisements, creating a rich tapestry that illuminates the profound
impact advertising has had on society.

Chapter 1: The Birth of Modern Advertising

The story of modern advertising begins with the industrial revolution and
the rise of mass production. As companies sought to reach wider
audiences with their products, they turned to advertising as a way to
promote their goods and services. Early advertisements were often simple
and straightforward, featuring product descriptions and testimonials.
However, as competition intensified, advertisers began to experiment with
new and more creative approaches.

One of the pioneers of modern advertising was Albert Lasker, who founded
Lord & Thomas in 1878. Lasker believed that advertising should be truthful,
informative, and persuasive. He developed a number of innovative
advertising techniques, including the use of testimonials, endorsements,
and guarantees. Lasker's work helped to lay the foundation for the
advertising industry as we know it today.
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Another early advertising pioneer was John E. Kennedy, who founded the
J. Walter Thompson Company in 1864. Kennedy believed that advertising
should be based on research and that it should be tailored to the specific
needs of the target audience. He developed a number of successful
advertising campaigns, including one for the Sapolio soap company that
featured the iconic slogan "Use Sapolio and your hands will look like a
lady's."

Chapter 2: The Rise of the Creative Revolution

In the early 20th century, there was a growing sense among advertisers
that the traditional methods of advertising were no longer effective.
Consumers were becoming more sophisticated and less responsive to
sales pitches. Advertisers needed to find new ways to capture their
attention and engage their emotions.

This led to the rise of the creative revolution in advertising. A new
generation of advertisers emerged who believed that advertising should be
more than just a way to sell products. They saw advertising as a form of art
and entertainment, and they believed that it could be used to inform,
educate, and inspire consumers.

One of the most influential figures of the creative revolution was Bill
Bernbach, who founded the Doyle Dane Bernbach (DDB) advertising
agency in 1949. Bernbach believed that advertising should be based on
insights into human behavior. He developed a number of groundbreaking
advertising campaigns, including the "Think Small" campaign for
Volkswagen and the "We Try Harder" campaign for Avis. Bernbach's work
helped to redefine the role of advertising and to establish the creative
director as a key figure in the industry.



Chapter 3: The Golden Age of Advertising

The 1950s and 1960s are often referred to as the golden age of
advertising. During this time, advertising agencies produced some of the
most iconic and memorable campaigns in history. The creative revolution
was in full swing, and advertisers were pushing the boundaries of what was
possible with advertising.

One of the most memorable campaigns of the golden age was the "Think
Small" campaign for Volkswagen. Created by DDB, the campaign featured
a series of simple, black-and-white ads that celebrated the Volkswagen
Beetle's small size. The campaign was a huge success, and it helped to
make the Beetle one of the most popular cars in the world.

Another iconic campaign from the golden age was the "We Try Harder"
campaign for Avis. Created by DDB, the campaign featured a series of ads
that poked fun at Avis's second-place status to Hertz. The campaign was a
huge success, and it helped to make Avis a more competitive player in the
rental car market.

Chapter 4: The Advertising Revolution

In the 1970s and 1980s, the advertising industry underwent a major
transformation. The rise of television and the increasing popularity of cable
and satellite TV led to a decline in the importance of print advertising. At the
same time, the growth of the internet and the development of new digital
technologies created new opportunities for advertisers.

One of the most significant changes in the advertising industry during this
time was the rise of the multinational advertising agency. These agencies
had offices in multiple countries, and they were able to provide their clients



with a global reach. The multinational advertising agencies played a key
role in the development of global brands.

Another major change during this time was the increasing use of data and
analytics in advertising. Advertisers began to use data to track the
effectiveness of their campaigns and to better understand their target
audience. This led to the development of more targeted and personalized
advertising campaigns.

Chapter 5: The Future of Advertising

The advertising industry is constantly evolving, and the future of advertising
is difficult to predict. However, there are a number of trends that are likely to
shape the industry in the years to come.

One of the most important trends is the continued growth of digital
advertising. Digital advertising is now the largest segment of the advertising
industry, and it is expected to continue to grow in the future. Digital
advertising offers a number of advantages over traditional advertising,
including the ability to target specific audiences, track the effectiveness of
campaigns, and interact with consumers in real time.

Another major trend is the increasing use of artificial intelligence (AI) in
advertising. AI can be used to automate a number of tasks, such as data
analysis, creative development, and media buying. This can help
advertisers to save time and money, and it can also lead to more effective
advertising campaigns.

Finally, the increasing globalization of the advertising industry is also likely
to continue. As the world becomes more interconnected, advertisers will



need to be able to reach consumers in all corners of the globe. This will
lead to the continued growth of multinational advertising agencies and the
development of global advertising campaigns.

Advertising has come a long way since its humble beginnings in the early
days of mass production. Today, advertising is a global industry that plays a
vital role in the economy. It is also a powerful force that can shape our
perceptions, influence our decisions, and even change the course of
history.

In his book, "The Story of the Ads That Changed the World," Bill Bernbach
provides a fascinating glimpse into the world of advertising. He tells the
stories of the most iconic advertisements in history and the creative minds
behind them. Bernbach's book is a must-read for anyone who is interested
in advertising, marketing, or history.
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